STYLE... the way a writer puts words together to get the meaning across...

formal, legalistic, businesslike,

logically ordered, instructive, militaristic, 


personal, mock heroic, melodramatic,

informal, colloquial, emotional,

abrupt, demanding, threatening,

ironic, satirical, exaggerated,

and so on...

Methods of appealing to the reader vary

•
appeal to authority

•
appeal to emotions

•
appeal to patriotism or nationalism

•
appeal to rationalism

•
appeal to shared cultural archetypes and assumptions

•
appeal to possible negative or positive outcomes

Look at the sentence structure and length:
•
long sentences impress the reader with weighty details

•
long lists are convincing and may have the components becoming increasingly ridiculous or threatening

•
short sharp sentences create impact

•
varied sentence length keeps reader interest

•
balanced, reasoned sentences evoke a rational image of the writer

•
use of nominalisation creates an air of intelligent detachment and authority

•
rhetorical questions challenge and involve the reader

•
instructions to the reader denote a voice of authority
Look at the vocabulary used:
sophisticated, formal, precise,

colloquial, slang, everyday,

specialised – requires knowledge and marginalises all readers except those in the know

Look at the content of the sentences:

·  justifications and rationales help to convince the reader

· familiar and everyday examples and details make the reader comfortable with the ideas

· shocking or unpleasant details discomfort the reader

· humorous images entertain the reader and evoke a positive response

· effective imagery, using metaphors and similes add impact

· avoidance of clichés adds freshness

· overuse of clichés makes the work stale and unoriginal

· repetition reinforces ideas and key points

· paradoxes and oxymorons add impact

·  onomatopoeia and alliteration make the writing striking

· use of capital letters or italics draws the reader’s attention

· use of dialogue makes the scene easily pictured and adds realism

· irony, where the writer seems to be saying one thing on the surface but in fact is suggesting the opposite, engages the reader to question the subject

· satire, where something is made to look ridiculous by exaggeration, is also effective in this way

· breaking the reader’s expectations makes the reader more attentive
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