APPLICATION ONE

Writing for Publication (Oral Presentation)

The purpose of the oral presentation in Application is for you to use up to six minutes to reflect on the process of developing your writing to publication standard. By process I do not mean how many times the photocopier broke down but rather how the purpose, intended audience and context you intended for your product influenced the decisions you made in terms of the form, structure, style and language you used to present the information. This is your opportunity to demonstrate in depth understanding of a particular form of communication and you ability to manipulate it for a chosen purpose and audience. 
You are expected to draft the information you intend to present in your oral and present with your cue cards a fully written transcript of the oral you have presented. You may use topic headings to help you set out your information. 
Some you may like to use are: 

· Introduction
· Overview of form (layout/ structure of the form of product in general), 

· Purpose 

· Audience 

· Context (specific to your production)

· Structure (of particular product)

· language (used in product) 

· Style (Include graphic element here) 

· Evaluation - how effectively does your form of communication meet your purpose, audience and context?
You are using the report form and need to utilise language suitable for your intended audience – not slang. While the use of ‘I’ is acceptable in this case overuse becomes monotonous leading to you loosing your audience. It is best to use it only when you are discussing the product in general terms, such as in the introduction and when you are evaluating your form of communication.

Some things you will need to consider when presenting an oral.

1. Have you fully planned and drafted your final speech using the attached proforma?

2. Do you have the example of your product to display? This is often effective as a PowerPoint

3. Have you created effective Cue cards which outline your oral? (Usually you should only have topic headings, or the topic sentence to guide you. Reading from your transcript is not effective and leads to speeding up the oral, and to you not making effective eye contact with your audience.)
4. Have you practiced the speech and timed it 

5. Have you planned and organised elements that you need for your presentation? Consider Power Point, overheads, examples.

6. Have you considered what may go wrong or areas that may need further development? 

7. Have you taken a deep breath and are ready to go?

	Planning your oral

	Introduction

Introduce yourself and the form of publication you elected to produce. Why select that form? What was your intention (Purpose)?

	Overview

Outline the conventions: form layout and structure, in general, of the type of form you produced. Research elements – what did you look at when planning your product, what models were used?

	Purpose

What it is used for, is it intended to inform, entertain or persuade? What themes and issue did you intend to explore in the text?

	Audience 

Be clear of who this form of communication is for. Describe them – what do they like, need? Link to your own form of communication



	Context 

What is your product being produced for (Magazine, newsletter?), where can it be found and why? Link back to audience



	Structure

How is the information organised? What comes first, what stands out, what colours are used?  

How is the key subject represented? You will need to be able to explain why.

	Language
What sort of language is being used simple How does it fit your audience? Is it biased? Is it attempting to persuade? What sort of tone is being created, authoritative, neutral, passionate? Figurative language, sound devices and punctuation how have they been used?
Providing examples here will help



	Style 

Who is giving the information and how? Are there any images? How are they used? What sort of idea are they attempting to portray? What sort of tone, or mood is created through the layout, colour and language?

	Evaluation

Consider how effective your form of communication is 


