APPLICATION ONE

Writing for Publication (Production)
The intended purpose of Writing for Publication is to produce a form of writing (800 – 1000 words) to the level of publication standard demonstrating your understanding of the text’s purpose, context and audience and how that influences the form, style, structure and language. What you produce will depend on what interests you, some possible areas are:

· A section of a magazine or newspaper (Sports, travel, front page, or school magazine)

· A chapter or section of a biography

· A personal memoir

· A brochure or pamphlet

· An article for a technical or special-interest journal

· A lecture, speech or essay

· Review (flim/ prose/concert/restaurant)

· Negotiated

 The information you use in your production will need to be your own and based on personal experience rather than the information being researched. For example if you elect to produce a pamphlet or a travel brochure the information you use will need to be researched using mostly primary sources. This will negate any issues with plagiarism. 

You will work as part of an EDITORIAL TEAM - that is, in 3s or 4s, you will present your individual drafts for criticism and suggestions, and help others with their drafting.  This regular collaboration is to be shown in notes recording your progress and research, drafting and in the ORAL. Your editors need to be involved right from the start of your planning. It is an idea for your editing team to be like minded (in that they have selected the same text type to produce) rather than friends. This ensures that the feedback you get on you work is objective and critical. You will need to make the right choices here.
Your task is this:
1. Decide on the text style you intend to produce, use the examples to help guide you and give you ideas. Remember you are better off using content what you have experienced. This issues, events, places, brainstorm for ideas. Write a brief plan of the type of text you wish to produce and who for. 
2. Once you have an idea of the direction you intend to go in look at the various forms of writing in that style. Decide on which form would best suit your purpose and intended audience (This will give you context). You will need to carefully research and annotate various examples before you begin writing your own. 
In researching your form of communication you will need to examine these text conventions:

· Layout – use of columns, information boxes, font type and size, layout of text (How many sentences per paragraph?)

· Title – impact of title, is it a pun, is it a question, or factual, does it use alliteration? 

· Opening - what techniques are used to engage your attention?

· Structure – Is it linear, how is the information organised?

· Key People/ subject – how are they represented, what language is used to describe them, are stereotypes used, is dialogue used (are they allowed to speak in their own voice or are their words/ ideas interpreted?), are they portrayed sympathetically or not?

· Setting – how is it described and what is its significance? 

· Point of view/ or narrative voice – who is giving the information, is it in first or third person, is the narrator involved in the text or just observing or commenting, is the narrator reliable, are there multiple narrators?

· Conflict or crisis – what is its nature and how is it resolved?

· Vocabulary -  simple, extensive, specialist, vivid ,mundane, formal or informal, use of jargon or slang – what age group and audience profile does it suit?

· Figurative language – metaphor, simile, personification, paradox, oxymoron, hyperbole.

· Devices of sound – repetition, onomatopoeia, alliteration, assonance, rhyme, rhythm

· Symbolism or allegory, use of motifs – how effective are these techniques, when are they used, what is their intended impact on the audience?

· Visual elements – diagrams, photographs, illustrations, colour, placement and background – how do these elements contribute to the meaning of the text?

· Tone – what tone is used, does it change throughout the text?

· Atmosphere or mood – what type is created and how?

· Evidence – use of statistics, experts, personal experiences – how important are they, how are they referenced?

· Use of humour – what kind is it and what is the impact on the reader?

· Ending – how satisfactory is it – is there a there a new perspective or does it sum up the content?

· Themes and issues – what ideas are explored in the text and how?

· How does it appeal to the reader through emotions, sense of justice, patriotism, fears, hopes, desires, greed, ethno-centrism?

· Audience – who is the implied audience and how can you tell, how successfully does it appeal to the audience?

Remember these conventions are informed by the audience, purpose, context and form of the style of communication you select. What is good for one audience may not be suitable for another.
3. Write your first Draft. Get a member of your committee to edit it, marking changes and suggestions in the margin. Discuss with them their response, and JOT these DOWN. Have the editor SIGN the draft, and store it carefully.

4. Redraft and get it all checked a second time. This may only be parts - the whole thing may not need complete rewriting.  You draft then goes to me. 
5. Now work towards a final, publishable piece. Get you editor to check it again before it goes in for assessment. Use the check list to ensure you have all the required elements.
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