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The Communications Study
· The Communications Study consists of two tasks which can be completed in any order.  

· Task one - written comparison of the form, purpose, language, audience, and context of two examples of communication.

· Task two - two parts, students create their own example, replicating the features and conventions of the communication and appealing to a target audience and also complete a response explaining their decisions about form, purpose, language, audience, and context in their example.

· Students are to explore the relationship between audience, purpose, and form.
The tasks should be based on two of the six categories listed in the curriculum statement.

· Mass-media Communication

For example, newspapers, television, talkback radio, press releases, magazines, technical journals; particular aspects of newspapers or television such as news presentation, sports reporting, or political commentary.

· Group Communication and Meeting Proceedings

For example, parliament, local council meetings, class discussion, school meetings, association meetings, working groups, newsletters, bulletins.

· Personal Communication

For example, letters, telephone calls, family gatherings, celebrations, formal occasions, peer group interaction, bulletin boards, Short Message Service (SMS).

· Business Communication

For example, letters, board reports, seminar presentations, internal messaging, record-keeping, pro forma letters, facsimile messages, memoranda.

· Computer-mediated Communication

For example, chat rooms, web pages, bulletin board, email, PowerPoint, electronic magazines, online learning, online shopping, web logs, e-portfolio, podcasts, vodcasts.

· Advertising

For example, print, visual, aural, multimedia, online, junk mail.

Some points to note generally on the Communications component:

· You must choose 2 of the 6 categories, one for each of your tasks.

· You cannot go between the categories within the one task. 

·    Students can choose two similar texts, eg. 2 newspapers to compare. It is important to keep in mind, however, that if students are asked to compare two very similar examples of the communication category chosen, they may not be able to compare effectively the form, purpose, language, audience and context of the examples.

What do I actually teach...

Portfolio of text examples
I recommended they collect at least 5 texts from the following:

· a real estate advertisement, preferably a feature article

· a restaurant review

· an information brochure

· a fact sheet

· a persuasive text

· an advertisement

· a magazine article

· a text from the past

Explicit teaching

Form

The definition I use is:

Form refers to the way in which a text is presented and the elements which make up that text. These elements most simply are either spoken, written, visual or electronic.

Annotate structural elements of a shared text e.g. columns, images, advertising banner etc.
Annotate the textual elements, e.g. logically ordered paragraphs, captions, dot points, headline, by-line.

Audience

The audience definition I begin with is:

The target audience of a text is any group or individual that the writer selects to aim a piece of writing at.

Variety of examples e.g. magazines, pamphlets etc. 

The audiences of various food packaging or cereal boxes.

Purpose

I explain purpose as:
A rationale or goal a writer has when writing a text. Generally the purpose is to entertain, educate, inform or persuade, although other words will often be used to describe the purpose more specifically.

I ask students to identify the purpose of a text in two ways. Firstly they should use the keyword, either to educate, inform, persuade or entertain and then be more specific about the purpose of the content. Also the audience may be included in the explanation. For example, “to inform new mothers on how to sterilise baby bottles.”

Context

The following definitions are the ones that I use:

“Context refers to the relationship between the text and the cultural, social or political framework in which it was created.” (Helleman & Howell 2006)

“Context refers to all of the natural, cultural and social aspects of an environment that help shape the final meaning of a text.” (Stewart & Kowaltzke 1990)

Text examples, “The Good Wife’s Guide”
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Language

· Demystifying Text. Book 1. Purpose Context and Tone (Helleman & Howell, 2006)
· On Purpose (Schill, 1996)

· Media: New Ways and Meanings (Stewart & Kowaltzke, 1990)

· Senior English Workbook (Mitchell, 2002)

Tone Research

The tone of a piece of writing might be described as the ‘voice’ of the piece, the way that piece would be spoken if said aloud. It is important to try to identify accurately what voice the writer is employing and how that voice is being used to persuade, inform or entertain. You’ve probably heard people talking in a sarcastic tone. Here, the meaning is often very different from what is actually stated. This difference is usually obvious in speech because you can detect the difference in the voice, but in print the difference is not always clear. Students have been known to misread a sarcastic piece as a serious piece, often indicative of a failure on the part of the writer as much as the reader.

Discussion of tone is often a good indicator that a student has moved beyond summary of content to an analysis of language.

Choose at least 25 of the following terms which describe tone and write definitions in your own words. Be prepared to share these with the class in the first week of 2010.

	admiring
	aggressive
	amused
	antagonistic
	anxious

	apologetic
	appalled
	approving
	ardent
	arrogant

	bitter
	biting
	boastful
	cautious
	cheerful

	chauvinistic
	complaining
	condescending
	confrontational
	conservative

	controlled
	critical
	cynical
	demanding
	demeaning

	despondent
	detached
	disappointed
	disrespectful
	dogmatic

	earnest
	embittered
	endearing
	entertaining
	enthusiastic

	facetious
	fervent
	forceful
	forthright
	frivolous

	grave
	grumbling
	guarded
	hopeful
	humorous

	indifferent
	insensitive
	insulting
	ironical
	jingoistic

	matter of fact
	moderate
	obsequious
	opinionated
	optimistic

	passionate
	pensive
	persuasive
	pessimistic
	pleading

	ponderous
	querulous
	quizzical
	reasonable
	respectful

	sarcastic
	sardonic
	satirical
	self-righteous
	sensible

	sensitive
	solemn
	sympathetic
	understanding
	vindictive


Identifying tone in short pieces of writing from different sources
Role Play

Writing the same message to two different audiences using different tone
Persuasive Techniques

Persuasive Language in Media Texts (Breuer & Napthine, 2008).

I introduce 36 persuasive techniques in a game of “Persuasive Techniques Mega Bingo”. I have adapted this resource from Richard Durant on teachit.co.uk.

This may or may not make it to the SAETA website, so if you would like it please email me and I am happy to send it to you.

Stage 2  -  English Communications

Assessment Component 1: Communication

Mass Media



What is Mass Media?

Mass Media appeals to the masses (the common public). It can reinforce stereotypes, maintain social/cultural myths and appeals to the majority of people.

LEARNING OUTCOMES: 1, 2, 4, 5 & 6
AIM: For students to compare and evaluate how mass media uses different approaches to communicate information on the same topic.

TASK: 

For a two week period, follow an issue of your choice in the media. 

Choose two forms of mass media communication that have reported on your issue as a focus for your work, eg. an episode of a television talk-back show, a news report coverage, a current affairs program, print text, electronic text etc.

In a written discussion, highlight the different approaches to the issues surrounding your topic. You must compare the elements of form, purpose, audience, language and context in the two examples. Read the criteria carefully as this will guide the content of your response.
Some questions that may help you...

· What are the two forms of communication made up of? Consider whether the form of communication is made up of written, visual, verbal or electronic elements.

· In relation to purpose, does the form of communication seek to inform, educate, persuade, influence, amuse or entertain?

· Who are the audience? Which limited or specific audience is the communication for and how does this affect its language and features?

· The social context might lead to a consideration of when and where the communication takes place, the identity of the author and the relationship between author and audience.

You should include as an appendix or supporting material the annotated mass media articles and/or notes that support your findings.

In summary,

· You are comparing the two forms of communication in relation to form, purpose, language, audience and social context. You are not discussing the issue presented as such or voicing your opinion on the issue. 

LENGTH: Maximum of 1000 words 

A grid for annotating texts

	
	Form
	Audience
	Purpose
	Context
	Language

	Text one:


	
	
	
	
	

	Text two: 


	
	
	
	
	


Connective phrases

Hinges, Bolt and Sealers.

In this activity, connective phrases are organised according to their role.

· Hinges join two different things (a door and a door frame, Text A and Text B) together to show similarities and differences.

· Bolts are used to join two similar ideas together and therefore build an argument

· Sealers are used to finish things off, to summarise or conclude.

Students take the jumbled list of words and sort them into categories according to their role. 

Once done, students then have a list they can use correctly in their essay.

	Hinges

(for making comparisons)
	Bolts

(for argument building)
	Sealers 

(for summing up)

	Although

Both

Despite

However

In comparison

In contrast

Likewise

On the other hand

Similarly

Unlike

Whilst

Yet


	Also

As well as

Another

Consequently

Firstly

Furthermore

Hence

In addition

additionally

Indeed

Interestingly

It could be said

Moreover

Perhaps

Therefore

Thus

Undoubtedly 
	Above all else

Finally

In conclusion

In summary

Overall

To summarise

Most importantly


Real Estate Advertising

Who buys houses?

First home buyers

· Young couples

· Newlyweds

· Single Professionals

· Investors

Families

· With young children

· Growing families

· Older children(separate living areas)

Singles/Small Families

· Divorcees

· Widowers

· Single Parents

· Retirees

· Investors

Others

· Investors (large or small)

· Property developers

· Companies



1. Compile a list of realty websites pasting the URL below.

2. Locate a house for sale anywhere in South Australia for each of the following categories. From the website you use, copy the description and details of the house including, cost, suburb, rooms etc. and paste them below.

i. Engaged couple looking to buy their first home
ii. Family with 2 young children

iii. Family with 4 school aged children

iv. A retiring couple

v. A wealthy couple looking to invest in a property

3. List the types of pictures that are generally used to advertise homes on real estate websites.

4. Once printed, go back to your descriptions from question 2. In one colour, highlight the descriptive words or phrases (adjectives/adjectival clauses) used with regard to the features of the house. In another colour, highlight the actual feature being described (nouns). Underline those words within the descriptions which are used to describe size or location of features within the home or the home itself.

Shared Texts

Students begin to write about houses given to them
Using adjectives to improve descriptions

Stage 2  -  English Communications

Assessment Component 1: Communication

Advertising



LEARNING OUTCOMES: 1, 2, 4, 5 & 6
AIM: 

The aim of this task is for students to create an example of realty advertising, showing an understanding of its features, its conventions, and its appeal to a target audience. The task also aims to have students evaluate and explain the decisions made about form, purpose language, audience and context in the creation of an example.

TASK:  

Part 1:

In class and independently, you will examine and analyse the ways that realtors advertise residential properties for sale.

Following this, you will design an advertisement for a house (possibly your own). This should be appropriate for publication as either a newspaper feature article or a detailed realty flyer, showing a clear understanding of features, conventions, appeal to a target audience and the relationship between audience and purpose. 

Part 2:

In part 2, you are required to complete an oral presentation explaining the decisions you made about form, language, purpose, audience and context in the creation of your advertisement in part 1.

Some questions that may help you:

· What forms is the communication made up of? Consider whether the form of communication is made up of written, visual, verbal or electronic elements.

· What sort of language is used? What effect does this language have?

· In relation to purpose, does the form of communication seek to inform, educate, persuade, influence, amuse or entertain?

· Who are the audience? Do the features and conventions appeal to that particular audience? Which limited or specific audience is the communication for and how does this affect its language and features?

· Are there factors that affect the interrelationship of author and audience in this mode of communication? The social context might lead to a consideration of when and where the communication takes place, the identity of the author and the relationship between author and audience.

You should include as an appendix or supporting material the annotated real estate articles and/or notes that support your findings.

LENGTH:  

Part 1: No more than 500 words

Part 2: 3-4 minutes (No more than 500 words equivalent)

Students use Publisher or Adobe Indesign
Reference lists, especially for images from the internet.

Timing in course

In the 2 unit subject, the Communication Study is weighted at 20% and from that you can assume that one fifth of your course will be devoted to teaching and completing the tasks. 
Word Limit

Strongly encourage students not to exceed the word limit for all assessment components. 
The total word count for an assessment component can be reached in whatever way the teacher deems to be reasonable.
Criteria for Judging Performance

The student’s performance in communication will be judged by the extent to which he or she demonstrates:

understanding

· To what extent does the student recognise the target audience and the purpose of different examples of communication?

· How well does the student recognise the link between the form and the context of different examples of communication?

· To what extent does the student demonstrate an understanding of the structural, conventional, and linguistic features of different examples of communication?

application

· How well does the student compare two forms of communication?

· How effectively does the student reproduce the characteristics of an example of communication?

evaluation

· To what extent does the student evaluate the effectiveness of different examples of communication?

communication

· How accurate and fluent is the student’s expression?

· How appropriate are the student’s form and register for the audience and purpose?

Organisation and Moderation

Be organised!
Some tips though:

· Keep every piece of work that a student hands in, do not give it back to them to keep EVER, unless you are happy to risk it possibly not returning to you.

· Keep the students’ work organised by student, NOT task. If every student has their own file of work this will be easier to sort at the end of the year.

· Keep on top of the marking and paperwork during the year. 

· Download the forms that you require from the SACE Board website and personalise them in word, eg. the task, teacher name etc and this will save you some time.

· Use a master sheet for each student to record their marks on. At a glance students can then see “what they are on” during the year.
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